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Criteria Attributes 1= makes no attempt to meet 10= comprehensively Weighting
the criteria demonstrates all criteria
Alignment Meaningful consumer e Demonstrate meaningful engagement with consumers to develop an 20%
with the engagement understanding of consumer’s needs, goals and preferences.
principles of e Demonstrates that consumer engagement has been impactful and used
VBHC to inform design and delivery of project.
Measuring what e Demonstrates measurement of outcomes over outputs. 20%
matters e Demonstrates use of data to drive insights and improvements in value.
An integrated pathway e Demonstrates consideration of the care pathway. 20%
approach e Demonstrate commitment to integration and connection across the care
pathway.
e Demonstrates consideration of workforce culture and/or business models
in achieving integration.
Demonstration | Innovation e Demonstrate an innovative or novel approach to an identified problem. 25%
of chosen Transformation e Demonstrated successful engagement across teams, sectors or disciplines | 25%
category for sustained improvements or scalability.
Equity e Demonstrates results in reducing health inequities and improving 25%
outcomes for a priority population.
Quality of e The award application is well presented and clearly and effectively 15%

application

communicates the purpose, objectives and outcomes of the project.




